
Pay-per-click (PPC) advertising

Pay-per-click (PPC) advertising refers to the text ads          or "sponsored" entries you have seen in search engines such 
        as MSN and Google. As the name implies, you pay only if the viewer clicks          on your ad.If your budget is
limited, the secret is knowing how low you          should bid without losing sales or visitors and which PPC engines give    
     you the best value for money.
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